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Post Action Report (PAR)
(Nourish Now)
	Pre Work

	Explanation for Event

	Nourish Now is a Tabling event meant to give students insight into the resources available to them on campus. These resources include Milos Market as well as the resources supported by the mental health and wellbeing fee. 

	Explanation of Event

	SGA Participated in Tabling for two days, and a total of 8 hours (10-2 each day). PR created fliers that marketed the event, and SGA provided drinks and snacks to students. SGA also donated different food items to Milos market to strengthen the relationship between the food pantry and SGA. 

	Explanation of Marketing for Event

	Flyers were posted around the Tivoli, dorm buildings, and throughout the North Classroom a week prior to the event. Digital Marketing of the flyers were posted as well through Instagram and MyLynx, leading up to the event days. 	Comment by Elliott, Jackson: Also digital marketing such as MyLynx



	Finances Spent 

	Item
	Expense Amount
	Total Quantity Purchased
	Remaining Quantity
	Notes

	Degree Travel deodorant variety (24-pack)
	$28.85
	4
	N/A
	This item was donated to the food pantry. 

	Japanese snacks & candy Dagashi with English Pamphlet 30 pieces custom gift set (box)
	$25.97
	1
	N/A
	This item was a raffle prize.

	Japanese Candy and Snack Box and other popular sweets (box)
	$26.97
	1
	N/A
	This item was a raffle prize.

	300Pcs Ultra Thick Soft Large Body Wipes Individually wrapped (7.87” x 9.45”), Shower wipes for adults bathing No Rinse, Personal Cleansing Wipes for Travel Gym, Bulk Deodorant for Homeless (Blue)
	$28.49
	1
	N/A
	This item was donated to the food pantry.

	Olay Beauty Bar, Ultra Moisture, 10x more Moisturizers, Nourishing Conditioners, Smooth & Gentle Skin, Vitamin. B3 Complex. For All Skin Types, Shea Butter Scent 3.17 oz, (Pack of 12)
	$9.97
	9
	N/A
	This item was donated to the food pantry.

	Crest Complete whitening scope Minty Toothpaste, Travel Size 0.85 Oz, (24g)- Pack of 24
	$19.95
	3
	N/A
	This item was donated to the food pantry.

	28 pieces Mini Hair Brush, Detangling Hair Combs Set, Include 14 Travel Mini Brush for Hair 14 Fine Wide Hair Combs Wet Dry Hair For Girls Women Boys Men
	$23.99
	1
	N/A
	This item was donated to the food pantry. 

	Red Bull Energy 8.4 fl. oz.., 24pk
	(3)- $104.94
	3
	None
	Used for Tabling.

	Famous Amos Chocolate Chip Cookies, 2 oz., 42pk
	(3)- $53.64
	3
	N/A
	This item was donated to the food pantry.

	Utz Halloween Pretzel Barrel, 66 ct
	$6.98
	1
	Around 3pks 
	Used for Tabling. 

	GoGo SqueeZ Applesauce Pouches, Apple Apple, 3.2 oz., 32ct
	(3)- 47.94
	3
	N/A
	This item was donated to the food pantry. 

	Quaker Chewy Granola Bar, Variety Pack, 60ct
	(3)- $31.44
	3
	None 
	Used For Tabling. 

	Nabisco Sweet Treats Variety Pack, 60pk.
	(3)- $44.04
	3
	N/A
	This item was donated to the food pantry.

	Gatorade Sports Drinks Variety Pack, 20fl, oz., 24pk
	(3)- $55.44
	3
	None
	Used For Tabling.

	Pringles Snack Stacks Variety Pack Chips, 0.67 oz., 36ct
	(3)- $38.94
	3
	N/A
	This item was donated to the food pantry. 

	Utz Halloween Mini Cheese Balls, 56 ct
	$6.98
	1
	Around 3pks
	Used For Tabling.

	Boulder Canyon Kettle Cooked Variety Pack Potato Chips, 1.5 oz,. 24pk. 
	(3)- $41.94
	3
	N/A
	This item was donated to the food pantry. 

	Total
	$802.68
	
	
	

	$1500 Total Amount Requested 
	Same allocation request for next event, plan to spend more money on food pantry + tabling supplies in future. 



	Metrics

	Turnout
	 Over 267 Attendees

	Location
	Front of The Learning Commons

	Style of Event
	Tabling

	Partnerships
	Milos Market 	Comment by Elliott, Jackson: Milos Market?

	Date of Event
	10/08/2025 – 10/09/2025



	Post Analysis

	Reflection & Suggestion
(Opportunities for improvement, How was the engagement with student body, Perception of event from senate body & student body, Feedback from students, What approaches did you use to engage the students, etc. be descriptive)
	The sales pitch went really well when done right, and students seemed really interested in learning new information regarding not only Milos Market, but all of the resources that are supported through the mental health and well-being fee. The sales pitch given introduced students to who we were and moved into different reasons as to why they deserve to know about the resources accessible to them. Resources that were given included but were not limited to the counseling center, the disability and resource center, and the office of case management.   	Comment by Elliott, Jackson: Communicate the "sales pitch" in this section.

	Highlights
	Student Engagement and the strengthening of the relationship between Milos Market and SGA. 	Comment by Elliott, Jackson: Please add one highlight before submission

	Lowlights
	[bookmark: _Int_yWDTzqOD]Not having enough people working the tabling event and/or seemingly engaged in working the event. Not having enough snacks/drinks to give out after around 11am to help engage students. 	Comment by Elliott, Jackson: more snacks/drinks

	Rating of Event (1-10)
	8/10

	Support FOR or AGAINST for next event
(Why?)
	Support for the event because it helps build a connection with Milos Market as well as the Student Body. Milos Market is completely donation based, so it is also really fulfilling to give back to a resource that benefits students for free.




Completed by: Mariam Waite 	            Date: 10/17/2025
Reviewed by: Jackson Elliott		Date: 10/27/25
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